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Update Imtech ICT 
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Imtech ICT is active in 6 countries 
 
§  Belgium, The Netherlands, Germany, UK, 

Austria and Sweden 

§  740 Mio Revenue 

§  2400 FTE’s 

Imtech ICT acquired by Vinci Energies 
 
§  Operating in 49 countries 

§  9,25 billion Revenue 

§  63.000 employees 



The Axians Brand 
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Axians is VINCI Energies' brand 
specialized in information 
communication technologies 
 
 
The brand’s consolidated activities include*: 

§  Operations in 13 key countries 

§  1,6 billion € of Revenue 

§  6,600 people 

*Imtech ICT figures included 
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How	
  to	
  turn	
  Big	
  Data	
  	
  
into	
  Smart	
  Data?	
  



Or  how  to  turn  THIS


Or how to turn THIS 



Into THIS 



Big Data wil change our world 



The Data Pyramid 



?
How ? 



The right tool for the right job 

•  What is Big Data? 

•  Structured & unstructured 

•  De 4 V’s 
•  Volume 
•  Velocity 
•  Variaty 
•  Verosity 

•  Examples 
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Continuous process 
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Strategy	
  

Iden,fy	
  

Enrich	
  

Analyse	
  

Value	
  

What	
  structured	
  &	
  unstructured	
  data	
  
do	
  I	
  have	
  available?	
  

What	
  context	
  is	
  
relevant?	
  

What	
  can	
  I	
  do	
  with	
  	
  
the	
  knowledge?	
  

What	
  does	
  the	
  data	
  tell	
  me?	
  



Strategy 

•  What is the intended result/goal 

•  Identify the avialable data (structured / unstructured ) 

•  Understand the data 

•  What is lacking?  
•  External data (Open / Proprietary) 
•  Contextual information 

•  How to integrate? 

•  Analyse 

•  Value – the 5th V of Smart Data 

12 



Identify 
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Identify 
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Identify 
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Identify 
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Identify 
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Enrich & integrate 

•  Enrich with existing datasources 
•  ERP, CRM, Document management systems 
•  External services (Social Media) 
•  Open Linked Data (Weather information) 

 

•  Integrate into the architecture & applications 

•  Ex.: 
•  Helpdesk logs 
•  Social media 
•  CRM data  
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Analyse 

•  Data science 

•  Use domain expertise as a base 

•  Validate the data 

•  Find new correlations 

•  Try to explain these new correlations 

 

à New insights 
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Value 

•  Extra services 
•  Predictive maintenance 
•  CAPEX à OPEX 

•  Light as a Service 
•  Printing as a Service 

•  New insights: 
•  Customer profiling 
•  Patient profiling 
•  Enhanced quality 

•  Process optimizations 
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How	
  to	
  turn	
  Big	
  Data	
  	
  
into	
  Smart	
  Data?	
  



Structured	
  data	
  
-­‐  Encoding	
  
-­‐  Pathology/Registra,on	
  

Unstructured	
  data	
  
-­‐  Doctor’s	
  Protocols	
  

Regional	
  &	
  NaAonal	
  	
  
StaAsAcs	
  /	
  Insights	
  

Unstructured	
  &	
  structured	
  data	
  
à	
  Volume	
  
à Variety	
  
à Veracity	
  

Smart Health SKR 



Structured	
  data	
  
-­‐  Events	
  
-­‐  Context	
  

Unstructured	
  data	
  
-­‐  Video	
  
-­‐  Images	
  

Unstructured	
  &	
  structured	
  data	
  
à	
  Volume	
  
à Variety	
  
à Velocity	
  

Smart Traffic – Traficon / Flir 



PredicaAve	
  Maintenance	
  &	
  Quality	
  
Energy	
  Efficiency	
  

Structured	
  data	
  
-­‐  Events	
  
-­‐  Context	
  

Unstructured	
  data	
  
-­‐  E.g.	
  infrared	
  imaging	
  

Unstructured	
  &	
  structured	
  data	
  
à	
  Velocity	
  
à	
  Volume	
  
à Variety	
  
à Veracity	
  

Smart Maintenance – Barco EMD 


